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29th INTERNATIONAL WORKSHOP §
ON RARE EARTH AND FUTURE

| PERMANENT MAGNETS (REPM)
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REPM
2027
BRAZIL

REPM is internationally recognized
as the leading scientific and
technological workshop
dedicated to rare earth
permanent magnets and their
industrial applications.

Since 19/4, it has brought together
researchers, companies, and
specialists from around the world to
discuss the most relevant
advancements in the sector.



A STRATEGIC
TOPIC FOR
THE WORLD

Rare earths are essential elements
for strategic technologies:

e electric vehicles

* energy generation

* wind turbines

* advanced electronics

* defense and aerospace

Mastering this technological supply
chain is now a global issue of
innovation, competitiveness, and
industrial security.



In 202/, REPM will be held in Belo
Horizonte, placing Brazil at the center

BRA/ZIL AT THE of the global debate on:

* rare earth supply chains

C E N T E R O F T H E * development of new materials

* gdvanced industrial applications

D I S C U S S I O N * sustainability and magnet recycling

Hosting the event in the country
represents a unique opportunity for
international positioning.




CENTRO DE INOVACAO
I l I E TECNOLOGIA
SENAI

SENAI Institute of Technology in Rare Earths (ITR)

One of the leading research centers in Latin America
dedicated to the development of technologies
related to rare earths and permanent magnets.



WHAT WILL BE DISCUSSED?

REPM brings together science, industry, and innovation.



WHY SPONSOR?

It is an opportunity for leadership, visibility, and technological influence.



SPONSORS WILL HAVE DIRECT ACCESS TO:

* international researchers and scientists
e companies within the rare earth industrial supply chain
* decision-makers from the technology sector

e universities and research centers

In addition to broad institutional exposure and strategic
networking opportunities.



EXHIBITION
AREA

During the event, there will be an area dedicated to

institutional and technological booths, allowing sponsors to

showcase their solutions, projects, and technologies.

ALMOCO E COQUETEL

ESPAGO DE ALIMENTAGAO:

RUA GUAJAJARAS

|G ESPAGO DE ALIMENTAGAD:
7777 ALMOCO, LANCHES E COQUETEL
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SPONSORSHIP
PACKAGES
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MASTER SPONSORSHIP
9] . O O O U S D * Presented as the main event sponsor

( S | N G |_ E PA C K A G E ) * Brand exposure on all event promotional materials

* Brand exposure on event signage materials

* Priority choice of booth location — 18 m? booth space
(floor space only)

* fechnical presentation slot™ — 50 minutes

e Distribution of promotional materials to guests — participant kit

 Promotional/institutional video displayed during the opening
ceremony and between presentations (up to 1 minute)

* 50 invitations to the event

* Mention in press releases

* Special acknowledgment during the event opening

* Possibility of giveaway Kits

e Opportunity for brand activation activities during the event — to
be defined with the event organization

*The presentation topic must be related to the event themes and approved
by the event coordination.




DIAMOND SPONSORSHIP

64.000 USD

* Brand exposure on all event promotional materials

* Brand exposure on event signage materials

* Priority choice of location for one 9 m? booth (floor space only)

* fechnical presentation slot* — 30 minutes

e Distribution of promotional materials to guests — participant Kit

* Promotional/institutional video displayed during the opening
ceremony and between presentations (up to 30 seconds)

30 invitations to the event

* Mention in press releases

e Special acknowledgment during the event opening

» Opportunity for brand activation activities during the event — to
be defined with the event organization

*The presentation topic must be related to the event themes and approved by the event
coordination.




GOLD SPONSORSHIP 1
36.000 USD

* Brand exposure on all event promotional materials

* Brand exposure on event signage materials

* Priority choice of location for one 9 m2 booth (floor space only)

e Distribution of promotional materials to guests — participant Kit

* Promotional/institutional video displayed during breaks before
presentations (after lunch) - up to 30 seconds

e 20 invitations to the event

* Mention in press releases

e Special acknowledgment during the event opening

e Opportunity for brand activation activities during the event — to
be defined with the event organization



SILVER SPONSORSHIP 1
18.000 USD

* Brand exposure on all event promotional materials

* Brand exposure on event signage materials

* Priority choice of location for one 9 m2 booth (floor space only)

* |5 invitations to the event

* Mention in press releases

* Special acknowledgment during the event opening

e Opportunity for brand activation activities during the event — to
be defined with the event organization



1

* Brand exposure on part of the event promotional materials as
a partner

* Brand exposure on part of the event signage materials

* /0 invitations to the event

* Mention in press releases




1

REPM 202/ positions Belo Horizonte and Brazil
at the center of one of the most relevant
technological discussions of today.

Sponsoring this event means actively
participating in shaping the future of rare
earth-based technologies.



George Azar
+55(31) 3263.6856

P L A C E Y O U R george.azar@fiemg.com.br
BRAND AT THE Paula Parreiras
CENTER OF THIS (Y + 55 (31) 3263.4409

D I S C U S S I O N | p.parreiras@fiemg.com.br
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FIEMG

ORGANIZED BY

T |

CENTRO DE INOVACAO
E TECNOLOGIA
SENAI



